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Abstract of thesis entitled: 
Cultural Fit and Subjective Well-Being： Endorsement of Cultural Values Predict 
Subjective Weil-Being Only in Collectivistic Societies 
Submitted by LI. Man Wai 
For the Degree of Master of Philosophy in Psychology 
at The Chinese University of Hong Kong in May 2011 
The current research examined the effect of cultural fit, or the congruency between 
values that individuals endorse and values that are normative in their culture, as a 
predictor of life satisfaction. In a large international dataset drawn from the World 
Values Survey (Study 1), the effect of cultural fit was found in collectivistic societies 
but not in individualistic societies. While the endorsement of collectivistic values 
was predictive of life satisfaction in collectivistic societies, the reverse effect in 
individualistic societies, the endorsement of individualistic values predicting 
well-being, was not found. Study 2 examined these effects with a more 
comprehensive set of individualistic and collectivistic values administered to Chinese 
and Western participants. Findings replicated those in Study 1 in that the effect of 
cultural fit was observed only among Chinese participants. In Studies 3 and 4，the 
societal collectivistic societal normative characteristic in Hong Kong was 
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manipulated to examine the role of cultural fit experimentally. It found endorsement 
of collectivistic values was a significant predictor of life satisfaction when 
collectivistic normative characteristic in Hong Kong was salient. The asymmetric 
pattern of the results may reflect diverging ways of approaching culturally valued 
goals. 
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Cultural Fit and Subjective Weil-Being: Endorsement of Cultural Values Predict 
Subjective Well-Being Only in Collectivistic Societies 
Subjective well-being (SWB) is one of the most heavily researched topics in 
contemporary psychological research. The topic has also been explored 
cross-culturally (for a review, see Diener, Oishi, & Lucas, 2003). This research has 
discovered various society-level predictors of SWB, such as income equality, 
protection of human rights, and wealth (Diener, Diener, & Diener, 1995). Research 
has also identified individual-level factors that predict SWB differently across 
cultures. For example, Suh，Diener, Oishi, and Triandis (1998) found cultural 
differences in the role of positive affect, which was more predictive of life 
satisfaction in individualistic societies than in collectivistic societies. 
Values and Subjective well-being 
In previous studies related to psychological well-being, life circumstances and 
demographics, traits and dispositions, and behavioral intentions have been 
well-studied (Lyubomirsky, Sheldon, & Schkade，2005). In contrast, the relation of 
values and psychological well-being is not as fully investigated as those variables. 
Schwartz (1992) defined values are regarded as "transituational goals，，，which 
‘‘varies in importance" and “serve as guiding principles in life" (p. 21). Both modem 
and traditional values are used to investigate individuals' well-being. Some modem 
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values, including autonomy and fairness to others (Strupp, 1980), self-direction, 
benevolence, and universalism (Jensen & Bergin, 1988), were found to be positively 
associated with psychological well-being. In contrast, traditional values, such as 
conformity, tradition, security, and power (Gat, 1997，unpublished manuscript, cited 
in Sagiv & Schwartz, 2000), were negatively correlated with psychological 
well-being. The Schwartz Value Survey is also used frequently for exploring the 
relation of psychological well-being and different types of values. Researchers found 
values related to self-enhancement (including power/achievement and hedonism), 
values related to maintaining status quo (including security and conformity) could 
predict subjective well-being among students from Germany, Nepal, and Fiji 
(Boehnke et al., 1998). In addition, Sagiv and Schwartz (2000) found values related 
to achievement, self-direction, and stimulation positively associated with affective 
well-being whereas values related to tradition negatively associated with it. 
Based on previous research, values are predictive factors for psychological 
well-being at individual data analysis. In the present study, we attempted to 
investigate how cultural fit in different value dimensions would influence 
psychological well-being among individuals from different cultures. 
Cultural Fit as a Predictor of Subjective Well-Being 
One important predictor of SWB found in research is cultural fit, or the extent 
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to which one's personal characteristics match the characteristics that are normative in 
his or her surrounding environment. The effect of cultural fit has been observed 
through various operationalizations of culture, from the culture of one's academic 
major to the culture of one's nation. A few studies have reported the positive effects 
of cultural fit in the school setting. Sagiv and Schwartz (2000) found that among 
business majors the endorsement of values related to power and achievement, which 
was more prevalent among business majors than among psychology majors, was a 
positive predictor of SWB, whereas it was a negative predictor of SWB among 
psychology majors. Among Mexican-American students, the congruency between 
personal values and the values of their universities predicted a lower dropout rate and 
a higher level of SWB (Gloria, Castellanos, & Orozoco, 2005; Gloria & Kurpius, 
1996). 
In acculturation research, cultural fit is one of the key factors for adjustment. In 
one study, poor mental health was reported among Korean-Americans who endorsed 
“Asian values," or a set of values perceived to be prevalent in Asian societies, such 
as conformity, family orientation, and social harmony (Hovey, Kim, & Seligman， 
2006), presumably because these values were incongruent with the values of 
mainstream American culture. 
In cross-cultural research, the effect of cultural fit has been examined most 
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systematically within the framework of individualism-collectivism. These studies 
have found that the congruency between individuals' orientation toward 
individualism-collectivism and societies' orientation toward 
individualism-collectivism predicts SWB. For example, Sastry and Ross (1998) 
found that the sense of personal control, one of the potent predictors of SWB in 
individualistic societies (e.g., Myers & Diener, 1995), was less predictive of 
well-being among participants from Asian countries. 
Cross-cultural research on approach and avoidance motivation is another 
example. Individualistic and collectivistic cultures vary on the extent to which 
approach and avoidance motivations are conductive toward culturally valued goals 
(Hamamura, Meijer, Heine, Kamaya, & Hori, 2009; Lee, Aaker, & Gardner，2000). 
On the one hand, approach motivation is conductive toward a pursuit of self-esteem, 
which is a normative goal in individualistic societies, whereas avoidance motivation 
is conductive toward the goal of face-maintenance, which is normative in 
collectivistic societies. Consistent with this rationale, although past Western research 
has established avoidance motivation as a negative predictor of well-being, studies 
conducted in collectivistic societies have found no such relationship (Elliot, Chirkov, 
Kim, & Sheldon, 2001). 
Similarly, Kitayama, Markus, and Kurokawa (2000) studied the extent to which 
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socially engaging positive emotions, which signal the success of the interdependent 
self (e.g., feeling friendly), and socially disengaging positive emotions, which signal 
the success of the independent self (e.g., pride), were predictive of SWB among 
Americans and Japanese. This research found that whereas among Japanese, SWB 
was better predicted by socially engaging emotions than by socially disengaging 
emotions, the pattern was the opposite among Americans. A few other papers have 
reported a similar effect (e.g., Oishi & Diener, 2001). In sum, prior studies converge 
in suggesting the role of cultural fit as a positive predictor of SWB. 
Current Research 
In the present research, we examined the effect of cultural fit in 
individualism-collectivism by focusing on value endorsement. In prior research, the 
role of values in predicting SWB has been examined predominately at the society 
level (e.g., correlating societies' scores on a particular value dimension with SWB at 
the national level) but not at the individual level. In the current research, we 
examined the interactive relation between the two levels in predicting SWB. Among 
different aspects of SWB, such as happiness, emotional response, and satisfaction in 
different life domains, this research focused on a global report of life satisfaction. 
Our prediction was that individuals' endorsement of values that were normative in 
their culture would predict their level of life satisfaction. That is, we predicted that 
* 
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the endorsement of individualistic values would be a positive predictor of life 
satisfaction in individualistic societies, where the prevalent tendency is for people to 
endorse individualistic values, whereas endorsement of collectivistic values would be 
a positive predictor of life satisfaction in collectivistic societies, where the prevalent 
tendency is for people to endorse collectivistic values. 
Societal Environment and Cultural Fit. We propose that endorsement of 
individualistic values would be positively associated with life satisfaction in 
individualistic culture while endorsement of collectivistic values would be positively 
associated with life satisfaction in collectivistic societies. This notion implies that the 
societal environment, the prevailing normative characteristics in a particular culture, 
is critical for determining which “fit，，(fit in collectivism vs. fit in individualism) 
would matter. Although a lot of studies provided evidence showing the positive effect 
of cultural fit on subject well-being, most of them were correlational support. In the 
current research, the societal normative characteristic was manipulated to examine 
the causal relation of cultural fit in value endorsement and life satisfaction. 
The effect of manipulation may differ depending on the characteristics of 
manipulated materials. Here, we focus on automatic responses，assimilation effect vs. 
contrast effect. When manipulation is congruent with individuals' self-concepts or 
beliefs, assimilation effect (consistent behaviors) exists. In contrast, when 
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manipulation is incongruent with individuals' self-concepts or is extreme and 
non-representative, contrast effect (inconsistent behavior) occurs due to 
over-processing and over-correction of materials (e.g., Dijksterhuis et al., 1998; 
Spears, Gordijn, Dijksterhuis, & Stapel，2004). Although the extreme 
non-representative materials may still lead to assimilation effect, it is much weaker 
than the overriding contrast effect. For example, a priming study showed priming 
professor led to more correct answers in a general knowledge test whereas priming 
Albert Einstein (a supreme exemplar) lowered intellectual capacity in the same test 
(Dijksterhuis et al” 1998). The stereotypic traits such as smart and intellectual 
associated with professor provided framework of interpretation on the materials 
provided in turn lead to enhancement of participants' intellectual capacity 
(assimilation effect). In contrast, the supreme exemplar led to implicit comparison 
between the primed figure and the self, which eventually dampened intellectual 
capacity (contrast effect). 
In the context of cultural studies, contrast effect has also been observed. Bond 
and Yang (1983) studied the effect of language instruction, English vs. Chinese, on 
endorsement of Chinese traditional beliefs and values among Chinese bilinguals in 
Hong Kong. They found that Chinese bilinguals reported higher endorsement of 
Chinese traditional beliefs and values in English version compared to Chinese 
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version. They argued that this ethnic affirmation, or higher level of Chineseness, was 
due to maintenance of group distinctiveness from out-group. Similarly, Wan, Torelli, 
and Chill (2010) investigated the influence of speech varying in different degrees of 
congruence with participants' cultural shared beliefs on cultural identification. They 
proposed that when the message delivered matches with individuals' cultural shared 
beliefs, individuals tend to believe in the content of the message. However, 
disbelieving effect emerges when the message delivered contradicts to their cultural 
shared beliefs. Due to the feeling of betrayal of normative shared reality, people 
would reaffirm the positive relationship with their group. The researchers found that 
American participants had stronger cultural identification after they made a speech 
denouncing American central values. In both studies, when information was 
presented in a way that was different to or contradictory to their societal 
environments, cultural affirmation emerged. 
Previous research suggests people tend to demonstrate contrast effect when 
information contradicting to the normative characteristic of the culture is present. 
Following this logic, if Hong Kong is depicted as a less collectivistic society, this 
non-representative information may make high societal collectivism in Hong Kong 
salient, which demonstrates contrast effect. In contrast, when Hong Kong is depicted 
as a more collectivistic society, this information that is consistent with reality may 
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not be able to demonstrate strong assimilation effect, i.e. making high societal 
collectivism salient. In the past studies (Bond & Yueng，1983; Wan, Torelli, & Chiu, 
2010), assimilation effect was absent when reality-consistent information was 
presented. Thus we predicted that, a stronger positive relation of personal 
collectivistic value endorsement and life satisfaction should be found in the condition 
when Hong Kong is presented as a less collectivistic culture in relative to the 
condition when Hong Kong is presented as a more collectivistic culture. When the 
prevailing collectivistic characteristic is salient, people with high endorsement of 
collectivistic values would experience cultural fit between personal and cultural 
characteristics, which in turn lead to higher life satisfaction. In contrast, weaker 
relation of endorsement of collectivistic values and life satisfaction was expected 
when Hong Kong was depicted as a more collectivistic culture, as people may not 




The World Values Survey (WVS) contains questions related to attitudes, values, 
and beliefs. We examined the most recent data (Wave Five), which sampled 57 
countries with an average sample size of over 1,300 per country (ranging from 954 to 
Cultural Fit 16 
3,025) (World Value Survey Association, 2009). 
Measures 
We examined the WVS questionnaire for items relevant to individualism and 
collectivism. Then, in order to validate these items' relations with 
individualism-collectivism, mean scores on these items across societies were 
correlated with three international indices of this dimension: Hofstede (2001) scores, 
which were available in 31 out of 57 countries; the pronoun drop index (available in 
37 countries), or whether the language of a society allows pronouns to be dropped 
(Kashima & Kashima，1998); and the pathogen prevalence index (available in 51 
countries), or the extent to which disease-causing pathogens were prevalent in a 
society's historical environment (Fincher, Thomhill, Murray, & Schaller, 2008; 
Murray & Schaller, 2010). Consistent with prior research (Fincher et al., 2008), these 
indices were highly inter-correlated in the current sample (rs > .73). Because these 
three indices draw from non-overlapping samples, in order to maximize the number 
of countries for the subsequent data analyses, three resulting correlations between 
each item and the international indices were averaged. 
Among the items initially identified in the WVS questionnaire, only those items 
with an average correlation of .25 or above were retained. Three items correlated 
with collectivism: "Do you consider obedience to be an especially important quality 
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for children to learn?" (average r = -.35); "Do you agree that one of your main goals 
in life has been to make your parents proud?" (average r = -.61); and "Do you agree 
that you make a lot of effort to live up to what your friends expect?" (average r 二 
-.56). In addition, three items correlated with individualism: “Do you consider 
independence to be an especially important quality for children to leam?" (average r 
=.27); “Do you consider imagination to be an especially important quality for 
children to leam?" (average r = .53); and "Do you agree that you seek to be yourself 
rather than to follow others?" (average r = .29). 
As the response formats of the items varied, responses for each item were 
standardized within each culture, and these scores were aggregated across items to 
form indices of individualistic and collectivistic value endorsement at the individual 
level. Note that endorsement of individualistic and collectivistic values was 
considered separately (see below). 
Life satisfaction. Life satisfaction in the WVS is assessed by a single item, "All 
things considered, how satisfied are you with your life as a whole these days?” with a 
10-point scale ranging from 1 (feeling dissatisfied) to 10 (feeling satisfied). 
Individualism-Collectivism: A Single Dimension or Two Independent Constructs 
Cross-cultural researchers have long debated whether the dimension of 
individualism-collectivism should be treated as two opposing ends of a single 
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dimension or as two independent constructs. At the individual level, theoretical 
developments and accumulating empirical evidence have suggested the 
independence of individualism and collectivism (e.g., Oyserman, Coon, & 
Kemmelmeier, 2002). At the society level, however, the dominant approach has been 
to consider individualism-collectivism as two opposing ends of a single dimension, 
as this approach is suitable for describing a wide range of phenomenon implicated by 
individualism-collectivism (e.g., Kitayama, Park，Sevincer, Karasawa, & Uskul, 
2009). Based on this consideration, in the current research individualism-collectivism 
was conceptualized as two independent constructs at the individual level and as two 
opposing ends of a single dimension at the society level. 
Results & Discussion 
Hierarchical Linear Modeling (HLM version 6; Raudenbush, Bryk, & Congdon, 
2004，HLM) was conducted to examine the effect of value endorsement in predicting 
life satisfaction across cultures. All results reported below were from the final 
estimation of fixed effects with robust standard errors. 
Predictors at Level 1 were the endorsement of individualistic values and the 
endorsement of collectivistic values, and Level 2 predictors were three indices of 
individualism-collectivism. The dependent variable was life satisfaction. The roles of 
individualistic and collectivistic value endorsement, as well as three indices of 
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individualism-collectivism, were analyzed separately. Hence, in total, six models 
were examined. Our focus was on the interaction between value endorsement (Level 
1) and individualism-collectivism (Level 2) in predicting life satisfaction. Level 1 
predictors were centered around the group mean, and Level 2 predictors, except the 
pronoun drop index (pronoun drop vs. no pronoun drop), were centered around the 
grand mean. 
First, we examined the role of collectivistic values endorsement. The mean 
level of life satisfaction (intercepts in the models) varied significantly across cultures: 
participants from individualistic societies reported a higher level of life satisfaction 
than those in collectivistic societies (Pronoun: b = .87，；？ < .001; Hofstede: b = .01, 
=.002; Pathogen: b = .58; p < .001), replicating prior research (Diener et al.，1995). 
Next, we examined the slope in the model, corresponding to the role of 
collectivistic values endorsement in predicting life satisfaction. Across cultures, the 
endorsement of collectivistic values was a significant positive predictor of life 
satisfaction (Pronoun: b = .15, SE= .03,p< .001; Hofstede: b = .06，SE=.Ol,p 
< .001; Pathogen: b = .06’ SE= ,01,p< .001). However, this relation was qualified 
by a significant interaction with societies' individualism-collectivism (Pronoun: b 二 
-.07, SE= m,p< .001; Hofstede: b 二 -.001，SE= .0004，/? = .03; Pathogen: b = -.04， 
SE = .02, p = .008)� .These interactions were probed by a procedure developed by 
4 
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Preacher, Curran, and Bauer (2006). The values of the regression equation for 
individualistic and collectivistic societies (one standard deviation above or below the 
given index of individualism-collectivism, respectively) at a high (+1 SD) or a low (-
1 SD) endorsement of collectivistic values were computed. In all models, 
endorsement of collectivistic values was predictive of life satisfaction in 
collectivistic societies (Pronoun: b = . 0 8 , 五 = . 0 1 , < .001; Hofstede: b = .08, SE 
= .01,p<.001; Pathogen: b = .09, SE = .02, p< .001). In contrast, in individualistic 
societies, although the endorsement of collectivistic values was generally predictive 
of life satisfaction, the effect was weaker compared to collectivistic societies 
(Pronoun: b = .009, SE=.01,p = .41; Hofstede: b = .04，SE=0\ ,p = .001; 
Pathogen: b = .03, SE= .01,p = .02). 
Next, the same set of analyses was performed on the endorsement of 
individualistic values. Across cultures, the endorsement of individualistic values was 
a positive predictor of life satisfaction (Pronoun: b = .11, SE= .04,/? = .005; 
Hofstede: b = .06, S'E = .01,/>< .001; Pathogen: b = .07，SE = .01, p < .001). 
However, there was no interaction with individualism-collectivism (Pronoun: b = 
-.04，SE == .02，p = .083; Hofstede: b = -.0002, SE = .0004, p = .54; Pathogen: b = 
-.0003，SE = .02,/? = .98). Hence, the degree to which the endorsement of 
individualistic values predicted life satisfaction did not vary across societies. 
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In sum, although this study found that endorsement of collectivistic values 
predicted life satisfaction in collectivistic societies, the reverse effect in 
individualistic societies, the endorsement of individualistic values predicting life 
satisfaction, was not found. There are a few limitations in this study. First, the 
magnitude of the cultural fit effect was small: among collectivistic societies, average 
zero-order correlation between the endorsement of collectivistic values and life 
satisfaction was only r 二 .07. The small effect size might reflect the fact that the 
current study included only a small subset of individualistic and collectivistic values: 
the dimension of individualism and collectivism implicates a wide range of 
psychological processes, and the items used in Study 1 were limited in this respect. 
Despite this limitation, it is noteworthy that the magnitude of the cultural fit effect 
varied systematically across societies' orientation toward individualism-collectivism. 
Second, Study 1 measured life satisfaction based on a single item. Although this is 
one of the frequently used items of life satisfaction in research, a single-item 
measurement is not ideal methodologically. Thus, it is important for the finding to be 
replicated using a reliable measure of life satisfaction. To address these limitations, 
Study 2 examined the cultural fit effect with a comprehensive set of individualistic 
and collectivist values and with a well-established scale for life satisfaction. 
« 




Ninety students from the Chinese University of Hong Kong participated in this 
study. Among them, 56 students were Chinese (29 males, 26 females, 1 participant 
did not report gender; mean age = 21.02，SD = 1.82), and 34 students were exchange 
students from various Western countries (17 males, 17 females; mean age = 20.94, 
SD = 2.20). In order to be eligible, Chinese participants had to be permanent 
residents of Hong Kong, and exchange students had to have extensive living 
experience (more than 10 years) in Western countries (Canada, the U.S., Australia, 
New Zealand, and Western European countries). The two groups did not differ in age 
{t< 1) or in the proportion of gender 1). All participants received HK$30 for 
their participation. 
Measures 
Individualistic and Collectivistic Values. Participants were given the 
Individualistic and Collectivistic Values Scale developed by Gudykimst et al. (1996)， 
which consists of 19 collectivistic values (e.g., harmony with others, obedient, and 
helpful) and 15 individualistic values (e.g.，independence, an exciting life, and 
happiness). Participants rated the importance of each value as a guiding principle in 
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their life on a 7-point Likert scale ranging from 1 {not important at all) to 7 
(extremely important). This measure was reliable in both groups (Chinese: a = .79 ; 
Westerners: a = .92). 
Life Satisfaction. Life satisfaction was measured by the 5-item Satisfaction with 
Life Scale (Diener et al., 1985). The sample items were “In most ways, my life is 
close to my ideal" and “The conditions of my life are excellent." Participants 
indicated their agreement on a 7-point scale ranging from 1 {Strongly disagree) to 7 
(Strongly agree). The reliability of this measure for both cultures was satisfactory 
(Chinese: a 二 .83 ; Westerners: a = .85). 
Translation. The questionnaire was developed originally in English, which was 
then translated into Chinese, and the translation was checked and discussed by a 
group ofbilinguals. The questionnaire was administered in English to the exchange 
students and in Chinese to the Chinese students. 
Results & Discussion 
Multiple regression analysis was conducted, entering the participants' cultural 
background (Chinese vs. Westerner®), the mean-centered score of endorsement of 
individualistic and collectivistic values (examined in separate regression models), 
and the interaction between the two in predicting life satisfaction. 
First, the effect of collectivistic value endorsement was analyzed. The 
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endorsement of collectivistic values was a significant positive predictor of life 
satisfaction (b = 4.39, p < .001). The main effect of culture was also significant (b 
=.\6,p = .002): exchange students reported a higher level of life satisfaction. 
However, these two main effects interacted {b = -.\l,p= .025) in that whereas the 
endorsement of collectivistic values was a positive predictor of life satisfaction 
among the Chinese students, r (56) = A3,p = .001, it was not among the exchange 
students, r (34) = -.03,/? = .86. In contrast, the analysis of the endorsement of 
individualistic values did not show either the main effect of values endorsement, b 
= p > .10，or the interaction with culture, b = -A3,p = .30. 
In sum, this study replicated Study 1 in that among Chinese participants, the 
endorsement of collectivistic values was a positive predictor of life satisfaction. In 
contrast, among Western exchange students, neither the endorsement of 
individualistic values nor the endorsement of collectivistic values predicted their life 
satisfaction. 
One limitation of this study is our use of Western exchange students in Hong 
Kong. This may be problematic, as these students were residing in a collectivistic 
society at the time of the study, and their experience may qualitatively differ from 
that of individuals residing in individualistic societies. Although this is plausible, to 
the extent that the same pattern was found in Study 1，which examined a nationally 
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representative sample worldwide, it seems reasonable to expect that the findings here 
extend beyond the sample of Western exchange students in Hong Kong. In fact, our 
preliminary data collected from Canadian students in Canada supports this conjecture 
(Li & Hamamura, 2011, unpublished data). 
In Studies 3 and 4，the social environment in Hong Kong was manipulated for 





A total of 73 students (35 males, 38 females; mean age = 20.58, SD = 1.13) 
from the Chinese University of Hong Kong participated in this study. In order to be 
eligible, Chinese participants had to be permanent residents of Hong Kong. One 
participant scored more than 3 SD away from the mean on life-satisfaction and was 
excluded from the data-analysis. All participants were entered to a lucky draw for 
monetary prize. 
Measures and Procedure 
When participants came to the lab individually, they first rated the personal 
importance of nine collectivistic values. These were valued that received high ratings 
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on self and perceived ratings in Study 2. Five other values were inserted as filler. The 
scale for values ranged from 1 (not at all important) to 10 (very important). 
Next, participants received a profile containing perceived importance of the 
same nine values in Hong Kong. We made up two profiles: the high and low 
collectivistic societal profiles. The profiles were presented as results from some 
previous studies and as showing average rating of university students on their 
perception of importance of these values to people in Hong Kong. All participants 
clearly knew this was the profile in Hong Kong. The low collectivistic societal 
profile would lead to contrast effect because the profile depicting Hong Kong with 
extremely low collectivism was extreme and non-representative information to 
participants. 
Participants were randomly assigned to the two profiles. After three minutes 
during which participants were asked to compare the ratings in the profile with their 
personal ratings, all the forms were taken away and participants were asked to recall 
for each value whether their personal rating was higher or lower than the profile. 
Finally, participants completed a modified version of the Satisfaction With Life 
Scale, in which we added "today." The sample item was “Today, the conditions of 
my life are excellent" with a scale ranging from 1 {strongly disagree) to 7 {strongly 
agree). Although life satisfaction is usually regarded as a long-term appraisal instead 
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of a State measure, life satisfaction can be judged based on temporarily accessible 
information, which reflects the influence of immediate context effect (Schwarz & 
Strack, 1999). Thus life satisfaction can be a sensitive state measure of psychological 
well-being. In addition, the word “today” in each item intensified the function of the 
Satisfaction with Life Scale as a state measure. 
Results & Discussion 
The effects of condition and personal endorsement of collectivistic values in 
predicting life-satisfaction were examined. The main effect of condition was 
significant (p = L76,j?< .05). People tended to have higher life satisfaction in high 
collectivistic value profile condition. The main effect of personal endorsement of 
collectivistic values was also significant (p = 30, p< .05). People with higher 
endorsement of collectivistic values tended to be satisfied with their life more. 
However, these main effects were qualified by a marginally significant interaction 
between them, P = -1.62., p = .06. To further explore the interaction effect, regression 
lines for those scoring one SD above and one SD below than the mean of the 
endorsement of collectivistic values were plotted (Figure 1). 
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Figure 1. Interaction between endorsement of collectivistic values and conditions in 
predicting life-satisfaction (Study 3). 
When the perceived collectivistic societal profile was low, participants' 
personal endorsement of collectivistic values positively predicted their 
life-satisfaction, r (36) = .32，p = .058. In contrast, when the perceived collectivistic 
societal profile was high, the same correlation was not significant, r (36) = -.14,/? 
>.10. 
When the perception of high collectivism was activated by showing low 
collectivistic value societal profile in Hong Kong (contrast effect), collectivistic 
values became significant positive predictor of life satisfaction. People with higher 
endorsement of collectivistic values reported higher life satisfaction. In contrast, the 
relation of endorsement of collectivist values and life satisfaction was insignificant 
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when the perception of high collectivism was not reinforced. 
The manipulation was very explicit, as participants were asked to compare and 
contrast their own self-rating and the perceived societal profile. Study 4 aimed at 
replicating the results in a more implicit manipulation in order to avoid potential 




A total of 134 students (58 males, 71 females, 5 participants did not report; 
mean age = 20.39, SD = 2.64) from the Chinese University of Hong Kong 
participated in this study. In order to be eligible, Chinese participants had to be 
permanent residents of Hong Kong. All participants were entered to a lucky draw for 
monetary prize. 
Measures and Procedure 
Participants have completed this study at home through the internet. They first 
rated the personal importance of 19 collectivistic values and 15 individualistic values. 
The scale for values ranged from 1 (not at all important) to 10 (very important). 
Next, participants finished a “memory task”. The instruction, “The following 
task is testing your memory ability. The following pictures were chosen in your daily 
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life in Hong Kong. In each time, you will see four pictures. You need to remember 
each picture within the given time period and answer the related questions", was 
given. In each task, four pictures were shown for 1.5 seconds. Participants needed to 
remember the locations of four pictures and they were asked the location of one 
picture shown in the previous screen in the next screen. There were two sets of 
pictures: pictures showing Chinese cultural components in Hong Kong and pictures 
showing Western cultural components in Hong Kong. Participants were randomly 
assigned to one set of pictures. Those pictures showing Western cultural components 
depicted Hong Kong as an individualistic society, which was contradictory to the 
shared belief and in turn led to contrast effect. Using pictures instead of societal 
profile provided a more implicit way to test the influence of cultural fit in 
collectivistic value endorsement on life satisfaction. 
Finally, participants completed a modified version of the Satisfaction With Life 
Scale, in which we added “today’，. 
Results & Discussion 
The effects of condition and endorsement of collectivistic values in predicting 
life-satisfaction were examined. The main effect of condition was significant (P = 
1,65, p< .05). The main effect of personal endorsement of collectivistic values was 
also significant (P = .30, p< .05). These main effects were qualified by a significant 
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interaction between the condition and personal collectivistic value endorsement, P = 
-1.57., J：? < .05. To further explore the interaction effect, regression lines for those 
scoring one SD above and one SD below than the mean of the endorsement of 
collectivistic values were plotted (Figure 2). 
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Figure 2. Interaction between endorsement of collectivistic values and conditions in 
predicting life-satisfaction (Study 4). 
When the Western pictures were shown, participants' personal endorsement of 
collectivistic values positively predicted their life-satisfaction, r (71) = 25, p< .05. 
In contrast, when the Chinese pictures were shown, the same correlation was not 
significant, r (63) = -.14,/? > .10. 
In sum, Study 4 replicated the results in Study 3. People with higher 
endorsement of collectivistic values tended to have higher life satisfaction when 
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people saw non-representative low collectivistic profile in Hong Kong. 
General Discussion 
This research found that cultural fit predicted SWB in collectivistic societies 
but not in individualistic societies. In Study 1, the evidence of the cultural fit effect 
using a large international dataset was found only in collectivistic societies: the 
endorsement of collectivistic values predicted life satisfaction in collectivistic 
societies, but the reverse pattern was not found in individualistic societies. Study 2 
replicated these findings using a more comprehensive list of individualistic and 
collectivistic values and a well-established scale for life satisfaction. In Studies 3 and 
4, the societal collectivism was manipulated. Both studies found people with high 
endorsement of collectivistic values tended to have higher life satisfaction when the 
perception of high collectivism in Hong Kong was salient through contrast effect in 
manipulation. 
Studies 1 and 2 demonstrated the chronic positive effect of cultural fit in value 
endorsement on life satisfaction only in collectivistic societies. Endorsement of 
collectivistic values was positively associated with life satisfaction in collectivistic 
societies whereas insignificant relation of endorsement of individualistic values and 
life satisfaction was found in individualistic societies. Studies 3 and 4 further 
provided causal evidence supporting the positive influence of cultural fit in 
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collectivism in collectivistic societies. Endorsement of collectivistic values was a 
positive predictor of life satisfaction only in the condition when manipulated 
materials were contradictory to Hong Kong societal collectivism. The manipulations, 
societal value profile and picture showing western components in Hong Kong, made 
high collectivism in Hong Kong activated strongly, as this information was 
contradictory to the prevailing cultural characteristic in Hong Kong which in turn led 
to contrast effect. Through contrast effect, the perception of high collectivism in 
Hong Kong was more salient. People with higher endorsement of collectivistic 
societies reported higher life satisfaction when this perception of high societal 
collectivism was salient. However, when materials presented high collectivism in 
Hong Kong, insignificant relation of endorsement of collectivistic values and life 
satisfaction was found. No assimilation effect was found. It may suggest that positive 
effect of cultural fit found in Studies 1 and 2 would be salient only when individuals 
accurately comprehend the prevailing collectivistic normative characteristics, which 
was found in Studies 3 and 4. 
The Absence of the Cultural Fit Effect in Individualistic Societies 
The asymmetric pattern found in Studies 1 and 2 was unanticipated: we 
predicted the cultural fit effect in individualistic societies as well. We speculate that 
this may be due to the different ways in which people across cultures approach 
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culturally valued goals. Research in cultural psychology suggests that individuals 
across cultures differ in the types of goals that they pursue. On the one hand, goals 
that are normative in collectivistic societies (e.g., social harmony) are inherently 
social, and one's assessment of whether these goals are achieved also requires a 
social evaluation. For example, it would be difficult to assess whether one has 
become a harmonious member of a group without inputs from others. In this cultural 
context, the sense of cultural fit may be one source of information from which 
individuals leam whether culturally valued goals are achieved. That is, individuals' 
understanding that what they personally value is also valued in their culture may be 
satisfying, as it may signal meeting culturally valued goals. Past research has found 
that social harmony contributes to well-being in East Asian collectivistic societies 
(Kitayama et al” 2000; Uchida & Kitayama, 2009): this may not be because of the 
inherent positivity of social harmony but, rather, because East Asians derive a sense 
of attaining culturally valued goals from social harmony. 
In contrast, in individualistic societies, goals that are culturally important, such 
as independence, uniqueness, and autonomy, are self-focused in nature. As such, 
attaining these goals does not rely on social evaluations. Instead, individuals' 
self-evaluation concerning these goals may be more important. Past research has 
found that positive self-evaluation contributes to the well-being of North Americans 
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(Kitayama et al., 2000; Kwan et al., 1997; Uchida & Kitayama, 2009): this may not 
be because of the inherent positivity of positive self-evaluation but, rather, because 
positive self-evaluation signals a sense of achieving culturally valued goals (Heine, 
Lehman, Markus, & Kitayama, 1999). Extending this rationale, the cultural fit effect 
may not have predicted SWB in individualistic societies because cultural fit is not 
diagnostic of the progress toward culturally valued goals in this cultural context. In 
sum, we submit that the asymmetric finding observed in the current research may 
reflect diverging ways of attaining culturally valued goals across cultures. 
Limitation and Further directions 
One limitation of this research was the lack of a direct measure of the cultural 
fit effect. Although our approach here, which was to assume a cultural fit when 
individuals' values endorsement matched normative characteristics in their culture, is 
consistent with influential research in this area, like that of Kitayama et al. (2000), it 
is important that future research measures cultural fit directly and revisits the 
findings reported here. Such an investigation would in turn afford investigations of 
the diverging effect of cultural fit across cultures in predicting life satisfaction. 
Individual difference may also need to be taken into account while 
investigating the influence of cultural fit. For example, the degree of identification 
with individuals' cultures may be one possible moderator. People tended to display 
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behaviors that were fit to their group characteristics when the situational cue 
activating group identity was presented (Terry & Hogg, 1996). This tendency may 
extent to cultural level. For example, Americans highly identified with their nation 
had a greater endorsement of individualism which is the normative characteristic in 
that culture, whereas Indonesians highly identified with their nation had a greater 
endorsement of collectivism which is the normative characteristic in that culture 
(Jetten, Postmes, & McAuliffe, 2002). Therefore, cultural identification may 
moderate the relation of personal endorsement of collectivistic values and life 
satisfaction that we found in current research. Therefore it is important that future 
research investigates the boundary of cultural fit by considering individual difference. 
It may be plausible that cultural fit may only matter to those identifying strongly with 
their cultures in collectivistic societies. 
In the present research, different cultures were classified into either 
individualistic or collectivistic societies in first two studies. There would be subtle 
differences among countries in each big category. For example, Triandis and Gelfand 
(1998) proposed horizontal and vertical dimension within individualism and 
collectivism. Stronger effect of cultural fit in cultural value may be found if we also 
consider those subtle distinct characteristics of each society. 
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Footnotes 
� We also investigated the interactive effect of societal individualism-collectivism 
and personal value endorsement by controlling GDP. On average, people from 
wealthier countries tended to report higher life satisfaction {h = .02, SE = .004,/? 
< .001). When GDP per capita was controlled, the results remained the change: The 
interaction between each societal individualism-collectivism and personal 
endorsement of collectivistic values was significant (Pronoun: b = -.07，SE = .02, p 
< .001; Hofstede: b = -.001，SE= .mi>,p = .03; Pathogen: b = -.04，SE 二取p 
=.008) whereas the interaction between each societal individualism-collectivism and 
personal endorsement of individualistic values was insignificant (Pronoun: b = -0.04， 
SE = m,p = 084; Hofstede: b = -.0002, SE 二 .0004,;? = .538; Pathogen: b = -.0004， 
從=.02,;? = .982). 
� Among exchange students, there were Asians and Caucasians. We used regression 
to test whether there was ethnic difference in exchange student sample. Caucasians 
reported marginally higher score in life satisfaction in relative to Asians {b = A25,p 
=.054). Ethnicity did not moderate the effects of personal endorsement of 
collectivistic values and individualistic values (interaction of personal endorsement 
of collectivistic values and ethnicity: h = .U,p = interaction of personal 
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